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01. Executive summary

KPMG study analyses Ryanair’s operational activity, 
quantifying its contribution to the European Union’s economy
This socio-economic impact, evaluates the airline’s contribution to the European economy and society. Dedicated reports have been produced for 
Europe, Spain, Germany, and Poland, each analysing Ryanair’s influence on GDP, employment, and alignment with EU policy objectives.

KPMG has carried out the study applying a qualitative analysis for social and environmental impacts and quantitative analysis that applies an 
input-output model to quantify the direct, indirect and induced impacts of Ryanair. 

Impact from Ryanair’s operations, 
including employment and economic 

activity directly linked to flights, 
bases, and infrastructure.

Impact from the value chain 
spending stimulating other 

sectors in the economy, 
generating jobs and added value.

Impact from consumption by all 
the Ryanair’s workers engaged 

amplifying Ryanair’s economic 
footprint.

Applied to quantify Ryanair's 
impact, allowing for the 
quantification of direct, 

indirect, and induced effects. 

INDUCED EFFECT
INPUT – OUTPUT MODEL

DIRECT EFFECT
INDIRECT EFFECT

Methodology of the study

Quantitative analysis (input-output model) Qualitative analysis

• The qualitative analysis 
reviews Ryanair’s impact 
across social and 
environmental dimensions.

• The social analysis measures 
Ryanair’s role in improving 
accessibility, connectivity 
and tourism opportunities.

• The environmental analysis 
assesses Ryanair’s plans on 
CO₂ reduction, fleet 
efficiency and sustainable 
fuel adoption.
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01. Executive summary

Ryanair’s impact in Europe has been assessed across 
social, economic and environmental dimensions

• Fleet renewal and green technologies under Ryanair’s Climate Transition Plan

• CO₂ reduction strategy and business-wide commitment to climate action
• Use of Sustainable Aviation Fuel (SAF), offsetting, and measures to reach Net 

Zero by 2050

• Democratization of air travel, fostering European social and territorial cohesion

• Enhanced connectivity to rural and underserved regions via secondary airports

• Boosting economic resilience of underserved regions by fostering local businesses 
growth through a steady flow of visitors

Social

Environmental

• Contribution to GDP and distribution of value across European regions
• Job creation: direct employment, catalytic effects, and indirect/induced jobs

• Tourism spending by Ryanair passengers, contributing to one of Europe’s most 
dynamic economic sectors

Types of impact assessed

Economic
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01. Executive summary

Ryanair enhances European connectivity, offering
numerous routes and affordable travel, improving accessibility

2,600
Routes approximately

3,500
Daily flights 
approximately

Ryanair operates over 2,600 
routes, mainly across Europe, 
providing one of the most 
comprehensive route 
networks in the region.

High flight frequency ensures 
flexibility and convenience 
for both leisure and business 
travellers.

Spanning 37 countries and 228 
airports, it is the leader in 
intra-European air travel.

228
Airports

37
Countries

/

€ 46.1
Average ticket price

Competitive pricing allows all 
travellers to explore Europe, 
including students and low-
income citizens.

1

3

4

2

Benefits of regional cohesion generated by Ryanair 
operating model 

Peripheral airports
Ryanair uses secondary airports to cut costs and offer fast, direct, 
low-fare flights, boosting regional connectivity.

Consistent operations all year
Peripheral airports optimise infrastructure, reducing seasonal 
underuse and supporting steady visitor flows.

Low fares
Ryanair has proven the viability of these destinations with efficient 
operations, keeping prices low to achieve high load factors.

Improved connectivity 
Ryanair connects previously inaccessible destinations with 
affordable routes, expanding travel options across Europe.
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01. Executive summary

As Europe’s leading airline by passenger numbers, Ryanair’s 
model made it the first to exceed 200m passengers in a year

Load factor Punctuality Customer satisfaction

Ryanair’s Performance indicators 

Ryanair’s passengers and market share evolution through out the years

FY16

13.8

FY17

13.9

FY18

14.0

FY19

14.4

FY20

9.9

FY21

26.013.0

FY22

20.611.0

FY23

18.9

FY14 FY24

19.0

FY25

11.6

FY15

90.6 106.4 120.0 130.3 139.1

81.7
27.5

97.1

168.6 184.0 200.0

148.6

+8.5%

92%

Low fares and high aircraft 
utilisation help Ryanair achieve 
a 92% load factor on it´s 
operations democratising air 
travel and enhancing 
cross-border cohesion

90%

Fast 25-minute turnarounds and 
secondary airports ensure Ryanair 
maintains 90% of punctual flights, 
reflecting the airline's commitment 
to providing passengers with on 
time mobility

91%

Customers value low prices, 
punctual flights, and reliability, 
driving Ryanair’s 91% 
satisfaction score, reflecting on 
the score the added value of 
the airline operating model

Passengers (m) Market Share (%)

Ryanair’s operating model turns efficiency into social inclusion, opening Europe to millions and making 
it the first to reach 200 million passengers, a landmark for European Air Mobility

Through its model, Ryanair became 
the first European airline to carry 
200 m passengers in a single year 
enabling students, workers and 
families to maintain cross-border 
ties, and spreading economic 
opportunity and social inclusion 
across Europe
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Ryanair’s impact accounts for €133.8 bn of GDP in FY25 
across EU27…

01. Executive summary

Italy

Germany

United Kingdom

Ireland

GDP: € 7.3 bn
(1.30% of total GDP)2

Spain

Ryanair’s GDP Contribution on Top Markets 

EconomicSocial Environmental

GDP: € 19.3 bn 
(0.57% of total GDP )2

France

GDP: € 5.8 bn 
(0.20% of total GDP)2

GDP: € 28.3 bn 
(1.78% of total GDP)2

GDP: € 22.3 bn 
(1.01% of total GDP)2

GDP: € 14.6 bn 
(0.34% of total GDP)2

Catalytic GDP impact: 

Ryanair’s total 
corporate GDP 
contribution

X 2.18€ 4.61 bn € 10.05 bn
Ryanair’s Direct 
GDP contribution 
on FY25

GDP multiplier 

X 2.18€ 56.78 bn € 123.75 bn
Direct Ryanair’s 
travellers impact 
on GDP

GDP multiplier 

Ryanair’s €133.8 bn EU GDP impact in FY25 is comparable to about 59% of the EU’s entire agriculture 
gross value added in 20243

Total GDP generated 
by Ryanair’s travellers 
spending 

Corporate GDP contribution: 

€ 133.8 bn
Ryanair’s impact accounted for 0.75% of Europe’s total 
GDP in 20241.

Ryanair’s FY25 
Total GDP 
contribution 

(1) Europe GDP in 2024: Link. 2) Country GDP in 2024: Link. 3) Agricultural sector GVA in 2024. Link.  

https://tradingeconomics.com/european-union/gdp
https://countryeconomy.com/gdp
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Performance_of_the_agricultural_sector
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…and supports 1.62 m workers engaged via its corporate 
activities and its catalytic impact on European tourism

01. Executive summary

Italy

Germany

United Kingdom

Ireland

Employment: 84,891

Spain

The employment impact driven by Ryanair’s corporate 
activities and its catalytic impact to the European tourism 
sector.

Ryanair’s FY25 
Total Employment 
impact

Ryanair’s Total Employment Impact on Top Markets 

EconomicSocial Environmental

Employment: 224,824

France

Employment: 67,643

Employment: 390,719

Employment: 258,625

Employment: 173,944

Catalytic employment impact: 

1,623,291
workers engaged 

Total corporate 
employment impact

X 4.0726,000 105,924
Ryanair’s 
employees 
FY25

Employment multiplier 

X 3.19475,580 1,517,367
Direct Ryanair’s 
travellers impact 
on employment

Employment multiplier 

Ryanair’s sustains 1,623,291 jobs across Europe, which represents 26% of the EU transport workforce 
estimated in 6.2 million people1

Total employment 
generated by Ryanair’s 
travellers spending 

Corporate employment impact: 

(1) Transport workforce in Europe: Link: 

https://ec.europa.eu/eurostat/documents/15216629/20875401/KS-01-24-021-EN-N.pdf/57b33b96-c376-0e03-f7e1-11ac0f902eba?version=3.0&t=1737466616960
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Ryanair plans to invest €62 bn in greener aircraft 

Ryanair’s environmental pathway targets Net Zero in 2050 
through efficient fleet, SAF, and operational improvements

01. Executive summary
EconomicSocial Environmental

Net 
Zero

48g

12.5%

35%
I

50%

CO₂ emissions target per passenger/km for 2031, 

assuming a 43% reduction from the European 

Union average in 20231, achieved through fleet 

renewal and operational efficiencies to minimise 

carbon intensity across the Ryanair network.

Reduction of 35% Scope 2 and 50% non-fuel Scope 

3 emissions (2022 to 2030), driven by energy 

efficiency, supplier engagement, and improved 

procurement across Ryanair’s European 

operations and value chain.

Sustainable aviation fuel penetration by 12,5 % in 

2030, which is 2,5 times the target set by EU 

commission. Ryanair’s plan is supported by 

partnerships and supply agreements to 

accelerate adoption across Ryanair’s operations.

Ryanair’s climate goals Ryanair targets Net-zero by 2050, delivered 

through 34% SAF adoption, 32% fleet and 

operational efficiency, 10% from Single European 

Sky reforms, and 24% residual economic 

measures across Ryanair’s European operations. 

(1) Europe Air Transport – CO2 emissions per Passenger: Link.

https://commission.europa.eu/news-and-media/news/indicating-way-forward-sustainable-european-aviation-2025-01-14_en
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02. Purpose and scope of the study 

Ryanair has been Europe's largest passenger airline since 2008. With a presence at 228 airports across 37 countries, Ryanair carried 200 
million passengers in FY251.

The objective of this study is to analyse the data relating to the impact 
that Ryanair's activity has generated in Europe, shedding light on 
its significant contribution to the economy, as well as to connectivity 
and cohesion between the different territories and around the 
European Union.

As Europe’s leading airline, Ryanair is a key player in connectivity 
and EU mobility. In this regard, the analysis reflects the direct, 
indirect and induced economic benefits of its activity in Europe, 
as well as its contribution to the economic and social development of 
the regions in which Ryanair has a presence. 

The estimates used in this report are based on data obtained from 
public sources and data provided by Ryanair.

Objective For the Ryanair impact calculation, various impact-generating sources 
have been analysed, which stem from the airline's own activity:

The study analyses Ryanair’s activity in Europe, quantifying its 
contribution to the European Union’s economy

Impact on GDP

Jobs generated directly by the activity, as well as 
indirect and induced jobs

Putting a value on Ryanair's contribution to the 
economic dynamics of mobility

Assessing how Ryanair also contributes to 
European cohesion between different countries

Economic

E m p l o y m e n t

Mobi l i ty

C ohes ion

Source: Ryanair Annual Report FY25
(1) FY25 covers the periods of Q2, Q3 and Q4 2024 and Q1 2025. 
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Methodology of the study

The input-output framework has been applied, based on the input-output model (described in detail in the appendix on methodology). This work 
enables us to observe a series of impacts and sector-specific effects of Ryanair's activity in Europe.

Direct effect, 
which refers to the impact of 

Ryanair’s operations in Europe 
and the direct employment 
generated, as well as other 
possible economic aspects 
associated with the activity.

Indirect effect, which is the 
“knock-on” effect resulting from 

the first sector, whereby 
spending on other intermediate 
products or services spills over 

into other economic sectors 
across the supply chain, thus 
contributing to job creation.

Induced effect, 
which refers to the effect 

produced as a result of the 
consumption of goods and 

services by workers, whether 
directly or indirectly generated 

by those engaged.

These effects can be divided into:

02. Purpose and scope of the study 
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As Europe’s leading airline, Ryanair generates over € 133.8 
bn in GDP and sustains almost 1.6 million jobs… 

03. Benefits of Ryanair’s model

This growing connectivity has given life to peripheral 
destinations, among others, and has promoted sustainable 
mobility. At a European level, Ryanair also plays a 
fundamental role in terms of integration and connectivity, by 
offering an extensive network of flights within Europe that drive 
cross-border economic growth and social cohesion between 
Member States.

Ryanair's activity in Europe
Ryanair has been Europe's leading airline in terms of passenger 
numbers since 2016. Ryanair has 93 bases and more than 26,000 
employees throughout Europe. Ryanair has not stopped adding 
new routes, reaching a total of 2,600 across the 37 countries 
where it operates, with 613 aircraft currently stationed there and a 
further 300 ordered from now until 2034.

Within Ryanair's ambitious "Decade of Growth" plan, it aims to 
reach 300 m passengers by 2034 and to have a total fleet of 800 
aircraft (+49% vs FY2023). Of these, 510 will be 737-MAX-10s 
and 737-8200s, which consume less fuel, make less noise and 
have lower operating costs.

Ryanair as a key player in boosting connectivity
Ryanair has transformed the connectivity landscape in Europe, 
especially in less developed areas, by providing direct and 
affordable connections to a variety of destinations that previously 
lacked connectivity to a high volume of people. 

Ryanair’s model has not only 
provided economic benefits but has 
also encouraged integration across 
European countries by enhancing 
mobility and increasing tourism

Ryanair has an ability to create 
affordable travel options that 
encourage Europeans to explore their 
continent, enhancing unity and 
accessibility across borders

Michael O’Leary 
Group CEO

Eddie Wilson
Ryanair DAC CEO 

Ryanair has continued its growth in Europe, with 4 
new bases and over 250 routes opened during the 
FY25. Ryanair has set itself the goal of reaching 300 
million passengers by 2034 and continuing to lead the 
European aviation market.

The GDP impact attributable to 
Ryanair is equivalent to 0.75% of the 
total GDP in FY251

€ 133.8 bn
GDP impact in FY25

1.62 m
Jobs in FY25

The jobs generated by Ryanair's 
corporate activity and those derived 
from its main contribution to the 
European tourism sector

** Based on data for FY25

15Document Classification: KPMG Public

(1) Europe GDP in 2024: Link. 

https://tradingeconomics.com/european-union/gdp
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03. Benefits of Ryanair’s model

European leader in connectivity
 Ryanair offers an extensive 

network that spans over 230 
destinations across 37 
countries.

 By operating at both major and 
regional airports, Ryanair 
serves the EU’s entire 
population living in peripheral 
areas and far away from major 
capitals.

 Ryanair has pan-European 
investment, including hangar, 
maintenance and training 
facilities across the EU.

 This is complemented by 
Ryanair’s low fares, making it 
possible for citizens to explore 
or remain connected in the EU.

Strengthening the EU project
 Ryanair, the leading airline in 

Europe, plays a crucial role in 
the cohesion and strengthening 
of the EU.

 Ryanair has led the way in 
democratising access to air 
transport, allowing citizens to 
travel, study or work in different 
countries in the EU.

 This connectivity reinforces the 
sense of belonging to Europe, 
by connecting distant cities / 
regions.

 Ryanair facilitates the key 
pillars of the EU: freedom of 
movement, establishment, and 
integration of citizens. 

Boosting sustainable 
connectivity 
 Ryanair plays an important role 

in boosting connectivity, 
particularly in rural areas by 
offering routes to secondary 
and regional airports. It has 
provided citizens access to 
disadvantaged regions and 
boosted local economic 
development, encouraging job 
creation and sustainable 
development in these areas.

 Ryanair promotes non-
seasonal connectivity, with 
stable activity throughout the 
calendar year.
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…and offers unmatched connectivity for 
EU regions
The impact generated by Ryanair in Europe should not only be measured in terms of GDP 
and jobs; its activity also plays a key role in other secondary impact levers, which help to 
drive the economy and society.
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The road to becoming Europe's largest airline
03. Benefits of Ryanair’s model

Founding of Ryanair
Ryanair was founded by the Ryan family with the aim of 
breaking the monopoly of incumbent airlines on the route 
between Ireland and the United Kingdom.

Low-cost model
Ryanair launched a low-cost revolution. This change reduced operating costs and 
eliminated additional services, allowing it to offer significantly lower prices and 
attract a broader customer base seeking affordable air travel across Europe.

European expansion
Ryanair expanded aggressively across Europe by opening multiple 
bases, enabling rapid growth and boosting market presence. The airline 
offered flights to hundreds of destinations, making low-cost travel 
accessible to millions. A key differentiator was its pioneering use of the 
‘secondary airport’ model, which reduced costs and improved 
turnaround times, reinforcing its competitive advantage.Purchase of Boeing 

737-800s aircrafts
Ryanair signed an 
agreement with Boeing 
to purchase a fleet of 
737-800 aircraft that 
would become the 
backbone of its 
operations. 
This model has 
enabled it to optimise 
maintenance costs and 
increase the number of 
passengers per flight.

Leader in Europe by number of 
passengers
Ryanair became Europe's largest airline in 
terms of passenger numbers with more than 
117 m passengers, surpassing airline groups 
such as Lufthansa and Air France-KLM.

Going public
Ryanair went public and became a listed 
company, a key milestone in its growth 
strategy. This move opened access to 
capital markets, enabling the airline to 
raise significant funds to expand its fleet 
and strengthen operations. It also 
increased visibility and investor 
confidence, positioning Ryanair for long-
term competitiveness in the European 
aviation sector.

1984 1991

1997

2000-2010

2001

2009 2016

Elimination of agency commissions
Ryanair was one of the first airlines to establish a policy 
of eliminating travel agency commissions and focusing 
on direct sales through its website, lowering costs for 
passengers by cutting out intermediation fees and 
therefore reducing fares to become more competitive.

2025

World’ s largest low fare airline 
by passenger traffic
Ryanair has carried 200m guests in 
FY25, marking a historic milestone. 
Ryanair is now the world’s largest 
low fare airline by passenger traffic.
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Ryanair plays a key role in European connectivity with numerous routes, 
affordable travel, and unmatched accessibility

2,600
Routes approximately

3,500
Daily flights 
approximately

Ryanair operates over 2,600 routes, 
mainly across Europe, providing one 
of the most comprehensive route 
networks in the region.

High flight frequency ensures 
flexibility and convenience for both 
leisure and business travellers.

Spanning 37 countries and 228 
airports, it is the leader in intra-
European air travel.

228
Airports

37
Countries

/

€ 46.1
Average ticket price

Competitive pricing allows all 
travellers to explore Europe, 
including students and low-
income citizens.

Source: Ryanair Annual Report FY25 

Airport Base Airport

03. Benefits of Ryanair’s model
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Peripheral 
airports
Ryanair operates mainly 
from secondary airports, 
eliminating stopovers and 
reducing operating costs. 
This allows for faster 
turnaround times and 
lower fares, which helps 
improve connectivity, 
especially in peripheral 
areas

Consistent operations all year
These airports can better utilise their infrastructure, 
avoiding underuse in winter months and ensuring that 
local businesses benefit from a steadier flow of visitors 

Low fares
Ryanair has proven the viability of these 
underserved destinations with efficient operations, 
keeping prices low to achieve high load factors

New demand for lesser-known 
destinations
Ryanair drives tourism, boosts local economies, and 
showcases hidden gems across Europe, bringing 
increased visibility and economic opportunities to 
underdeveloped areas

Improved connectivity
Ryanair has opened up a wide range of destinations that were 
previously unavailable to travellers. Ryanair’s model offers 
cheaper routes while also connecting cities and regions that, in 
many cases, did not have direct access to commercial flights

03. Benefits of Ryanair’s model

Ryanair’s operational model generates numerous benefits across cities 
and regions contributing to cohesion
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Air transport liberalisation has allowed Ryanair to offer low fares and 
improve air connectivity in Europe

03. Benefits of Ryanair’s model
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Source: OECD (EU Air Transport Liberalisation Process, Impacts and Future Considerations) 

Sector 
expansion

• The liberalisation process allowed airlines to operate 
freely; this raised airlines’ output, as more routes were 
introduced and flight frequencies increased.

• Between 1990 and 2013, intra-EU flights increased by 
80%, while the number of unique routes grew by 138%.

Entry of new 
carriers

• The liberalisation enabled the rapid expansion of new 
carriers like Ryanair, offering affordable fares and 
capturing a growing share of the intra-European 
market from legacy carriers, while their business model 
allows them to create new demand.

Fare reduction 
and consumer 

benefits

• Liberalisation led to lower fares, benefiting both 
business and leisure travellers as increased competition 
forced airlines to reduce ticket prices, making air 
travel more affordable and improving Europe’s 
competitiveness. 

• The introduction of unbundled services enabled new 
carriers to offer even lower base fares. 

• The increased competition drove innovation, leading to 
better customer experiences, dynamic pricing, and 
enhanced airline efficiency through investment in 
modern fleets.
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Before air transport liberalisation, the average passenger was a wealthy 
middle-aged man—unlike Ryanair's diverse and inclusive customer base today

Sources: Flying in the Golden Age, Link / EU Air Transport Liberalisation Process, Link / Aircraft and ship emissions , Link 

• Prefers luxury, staying in high-end 
hotels, engaging in organized tours, 
cultural events, wellness activities, 
and fine dining. 

• Uses private transport and shops for 
branded, high-quality goods.

Middle-aged man (25-50)
• Budget-conscious and experience-

driven, staying in hostels or Airbnbs. 

• Engage in low-cost or free activities, 
use public transport, and shop for 
souvenirs, local crafts, and budget 
fashion.

• Prioritizes balance and comfort, 
staying in mid-range or family-friendly 
hotels. 

• Engages in organized tours, cultural 
visits, and high-end dining. Uses car 
rentals or private transport and shops 
at branded stores for quality local 
goods.

• Focus on comfort and accessibility, 
staying in traditional hotels with 
senior-friendly amenities. Prefer 
guided tours, cultural events, and full-
service restaurants. 

• Use private transport or shuttles and 
shop for high-quality local and 
artisanal products.

Young adults (18-24) Middle-aged (24-50) Seniors (50+)

Aviation context prior to EU air 
transport liberalisation and average 
customers
• Commercial airlines were heavily 

regulated, with no competition between 
carriers. As a result, prices remained 
high, making air travel affordable only for 
the wealthy.

• Domestic routes within each country were 
primarily served by national carriers. 
International routes were governed by 
bilateral air service agreements between 
countries to operate on specific routes.

Aviation context after EU air transport liberalisation and average customers

• Since the liberalisation of air transport in the EU in 1993, the aviation industry has undergone a transformative shift, making 
travel more accessible, affordable, and efficient for millions of Europeans. The number of air passengers has tripled, 
driven by increased competition, lower fares, and an expanded network of routes. 

• This growth has not come at the expense of sustainability; on the contrary, emissions per passenger have significantly 
decreased. Ryanair has been a key player in this evolution, leading the industry in efforts to reduce carbon emissions 
while maintaining low fares. Furthermore, Ryanair's operational model is designed to maximize efficiency: its point-to-point 
network minimises unnecessary stopovers and layovers, significantly reducing fuel consumption and emissions per passenger. 

• The success of EU air transport liberalisation is evident in the way it has democratised air travel, making it possible for 
people from all backgrounds to explore new destinations, access international work and study opportunities, and strengthen 
cultural and economic ties across Europe. 

03. Benefits of Ryanair’s model

https://www.ranker.com/list/what-changed-since-golden-age-of-flying/setareh-janda
https://www.itf-oecd.org/sites/default/files/docs/dp201504.pdf
https://www.europarl.europa.eu/topics/es/article/20191129STO67756/emisiones-de-aviones-y-barcos-datos-y-cifras-infografia?utm_source=chatgpt.com
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Ryanair’s “Decade of Growth” aims to reach 300 m passengers by FY2034

More opportunities to access travel
The plan will make travel more accessible by 
increasing affordability and connectivity. This 
expansion will enable more people to explore 
new destinations, visit family, and experience 
international opportunities that were 
previously out of reach.

Better access 
to travel

International 
careers
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Ryanair’s “Decade 
of Growth” plan

300 m 
passengers in FY2034

This goal will create a wide range of opportunities for people to travel, experience new cultures, study abroad, and participate in 
international exchanges, making national and European mobility more accessible to all.

Cultural discovery
Cultural exploration will be more accessible 
than ever. By expanding affordable travel 
options, more people will have the opportunity 
to discover new traditions, connect with 
diverse communities, and broaden their 
global perspective through first-hand 
experiences.

International exchanges
Access to international exchanges like 
Erasmus will be enhanced by making travel 
more affordable and widespread. This 
expansion, supported by partnerships such as 
Ryanair's collaboration with the Erasmus 
Student Network (ESN), now in its eighth 
year, will foster greater cross-border 
connections and global understanding.

International careers
It will be easier for people to work and live in 
different countries by expanding affordable 
travel options. This increased connectivity will 
open more opportunities for international 
careers, cross-border mobility, and cultural 
integration, enabling individuals to build their 
lives beyond their home countries.

03. Benefits of Ryanair’s model
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Ryanair’s impact accounts for € 134 bn of GDP and 1.62 m 
jobs in the European economy as a whole in FY25

04. Ryanair’s contribution to the EU economy

Levers GDP (€ billions)

Workers engaged (thousands)

4.61
56.78

Direct

4.61
56.78

Indirect

0.8310.18

Induced Total

61.39

61.39 11.01 133.79

Corporate Catalytic

26.0475.6

Direct

63.0

818.5

Indirect

16.9223.3

Induced Total

501.6

881.5
240.2 1,623.3

€ 133.8 bn
of GDP (FY25 data)

1,623,291
workers engaged 
(FY25 data)

The GDP impact attributable to Ryanair is 
equivalent to 0.75 % of the GDP in 
Europe in 20241

The employment impact attributable to 
Ryanair's corporate activity and from its 
main contribution to the European tourism 
sector
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GDP

GDP

Jobs

Jobs

Corporate impact
• Direct expenditure and 

investments derived from 
Ryanair’s operations

• Spending on the supply chain 
and suppliers derived from 
Ryanair’s operations

Catalytic impact
• Economic activity generated 

by the knock-on effect 
produced by travellers’ 
spending

• Supply chain and suppliers 
derived from businesses 
benefitting from Ryanair 
travellers’ spending

(1) Europe GDP in 2024: Link. 

https://tradingeconomics.com/european-union/gdp
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Ryanair's corporate activity contributed € 10.05 bn in 
GDP to the European economy in FY25

The multiplier effect generated by Ryanair's activity in EU27 means that for every € 1 of GDP generated directly, 
€ 2.18 of GDP is created in the EU economy

4.61

0.83

4.61

10.05

Indirect

Induced

Direct

Total

X 2.18

€ 4.61 bn

€ 10.05 bn

+

1

0.18
=

2.18

+

1
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GDP

GDP

Jobs

Jobs

€ 10.05 bn

04. Ryanair’s contribution to the EU economy

Ryanair’s GDP multiplier exceeds that of the 
manufacturing sector — one of the most externally 
impactful industries in the economy — which stands at 
approximately 1.681

(1) Source: Manufacturing in Europe report: Link

Direct GDP
Generated by 
Ryanair expenditure 
and investment in 
EU27

Indirect GDP
Generated by 
Ryanair's suppliers 
and their respective 
supply chains

Induced GDP
Generated by employee 
consumption due to the 
direct and indirect impact 
of Ryanair

Total GDP
Created by each € 1 
of GDP generated 
directly by Ryanair

€ 4.61 bn
(45.87%)

Contribution of Ryanair's corporate activity to GDP 
(approximate in terms of Gross Value Added 
(GVA)) in EU27 calculated using the income 
approach (sum of personnel expenses and gross 
operating surplus (EBITDA)).

€ 4.61 bn
(45.87%)

Ryanair's contribution to GDP generated by the 
Company’s expenditure on European suppliers (e.g. 
supplies, repairs and maintenance, etc.), which 
causes a knock-on effect in the supply chain.

€ 0.83 bn
(8.26%)

Ryanair's contribution to GDP stemming from the 
economic activity generated by consumption by 
families whose employment is linked to Ryanair in 
EU27 (direct and indirect jobs generated in the 
supply chain).

https://www.iwkoeln.de/fileadmin/user_upload/Studien/IW-Studien/PDF/Studien_Manufacturing-in-Europe.pdf
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Apart from Ryanair's direct employees, its economic 
activity generated a total of 106 k jobs

The multiplier effect generated by Ryanair's activity in EU27 means that for every employee hired directly, 
4.07 engaged workers are created in the EU economy

63,028

16,895

26,000

105,924

Indirect

Induced

Direct
Directly engaged 
workers
Employees hired by 
Ryanair in EU27

Total

X 4.07

26,000

105,924

+

2.42

0.65
=

4.07

+

1

Indirectly 
engaged workers
Generated by 
Ryanair's suppliers 
and their respective 
supply chains

Induced engaged 
workers
Generated by employee 
consumption due to the 
direct and indirect impact 
of Ryanair

Total engaged 
workers
Sum of direct, indirect 
and induced impacts 
of Ryanair’s corporate 
activity on the labour 
market

26,000
(24.54%)

Contribution of Ryanair's corporate activity to 
employment in EU27, including handling 
employees, crew assigned to bases, maintenance 
personnel in hangars and office personnel, among 
others.

63,028
(59.5%)

Ryanair's contribution to employment in EU27, 
including workers who provide procurement services 
and external services hired by Ryanair and its 
suppliers.

16,895
(16%)

Ryanair's contribution to employment, which 
includes the workers hired to produce the products 
and provide the services consumed by people hired 
for the jobs generated directly and indirectly by 
Ryanair. 
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105,924
workers 
engaged

04. Ryanair’s contribution to the EU economy

One job in high-tech industries leads to the creation 
of 1.9 jobs1 in non-tradable sectors, which is almost 
significantly lower than Ryanair’s employment 
multiplier

(1) Source: Toolkit: Multiplier Effects: Link

https://whatworksgrowth.org/wp-content/uploads/Multipliers_Toolkit.pdf?utm_source=chatgpt.com
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Ryanair is hugely important to the economy, with a total 
impact of € 123 bn in the European Union

The multiplier effect generated by the impact of Ryanair’s travellers means that for every € 1 spent by people 
travelling with Ryanair, € 2.18 of GDP is created in the EU economy

56.78

10.18

56.78

123.74

Indirect

Induced

Direct

Total

X 2.18

€ 56.78 bn

€ 123.8 bn

+

1

0.18
=

2.18

+

1
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GDP

GDP

Jobs

Jobs

€ 123.75 bn

04. Ryanair’s contribution to the EU economy

Ryanair’s GDP multiplier for its catalytic impact is 
comparable to that of the entire construction sector, 
which ranges between 1.9 and 2.91 — making it one of 
the industries with the greatest economic impact

(1) According to the European Construction Industry Federation: The multiplier effect of investing in the EU construction sector : Link

Direct GDP
Generated by Ryanair 
travellers’ spending in 
EU27

Indirect GDP
Generated through the 
supply chains of 
businesses benefitting 
from Ryanair travellers’ 
spending

Induced GDP
Generated by employee 
consumption due to the 
direct and indirect impact 
of travellers

Total GDP
Created by each € 1 of 
GDP generated directly 
by Ryanair travellers' 
spending

€ 56.78 bn
(45.9%)

Contribution of Ryanair travellers to GDP 
(approximate in terms of Gross Value Added 
(GVA)) in EU27 in the form of wages and salaries, 
taxes and gross operating surplus within the 
economic dynamics of mobility.

€ 56.78 bn
(45.9%)

Ryanair travellers’ contribution to GDP generated by 
spending on and investing in domestic suppliers (as 
a result of Ryanair travellers’ spending) within the 
economic dynamics of mobility.

€ 10.18 bn
(8.23%)

Ryanair travellers’ contribution to GDP stemming 
from consumption by families whose employment is 
linked to the economic dynamics of mobility that 
Ryanair generates in EU27 (direct and indirect jobs 
generated in the supply chain).

https://www.fiec.eu/news/news-2020/covid-recovery-fund-multiplier-effect-investing-eu-construction-sector
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The catalytic impact generated by Ryanair has created 
more than 1.5 million jobs across EU27

The multiplier effect generated by Ryanair's activity in EU27 means that for every Ryanair traveller, 
3.19 engaged workers are created in the EU economy

818,476

223,311

475,580

1,517,367

Indirect

Induced

Direct
Directly engaged 
workers 
Generated by Ryanair 
travellers’ spending in 
EU27

Total

X 3.19

475,580

1,517,367

+

1.72

0.47
=

3.19

+

1

Indirectly engaged 
workers
Generated through the 
supply chains of 
businesses benefitting 
from Ryanair travellers’ 
spending

Induced engaged 
workers
Generated by employee 
consumption due to the 
direct and indirect impact 
of travellers
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1,517,367
 workers 
engaged

04. Ryanair’s contribution to the EU economy

Ryanair’s employment multiplier surpasses that 
of the manufacturing sector, ranging between 
1.4 and 2.31

(1) Source: Monitoring sectoral employment: Link

475,580
(31.34%)

Contribution of Ryanair travellers to employment in 
EU27, based on travellers’ average spending.

818,476
(53.94%)

Ryanair travellers’ contribution to employment 
generated by expenditure on domestic suppliers 
within the European economic dynamics of mobility 
and the jobs created as a result.

223,311
(14.72%)

Ryanair's contribution to employment stemming 
from consumption by travellers whose employment 
is linked to the economic dynamics of mobility that 
Ryanair generates in EU27 (direct and indirect jobs 
generated in the supply chain).

Total engaged 
workers
Generated by Ryanair 
travellers' spending

https://www.bing.com/ck/a?!&&p=d4a39662e528da99850e1a0c16d6fb63572c190f9bc05dd46a9963c07e45c56bJmltdHM9MTczNjI5NDQwMA&ptn=3&ver=2&hsh=4&fclid=21a96c7c-ef7a-6a28-00fc-7892ee516b7a&psq=Monitoring+sectoral+employment+%e2%80%93+Summary+of+main+findings&u=a1aHR0cHM6Ly9lYy5ldXJvcGEuZXUvc29jaWFsL0Jsb2JTZXJ2bGV0P2RvY0lkPTc0MjAmbGFuZ0lkPWVu&ntb=1
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28.3
Spain

22.3 Italy

19.3
UK

14.6
Germany

7.3
Ireland

5.8France

36.2
Others

Ryanair’s total impact accounted for 1.62 m jobs and 
contributed € 134 bn to GDP in EU27 

04. Ryanair’s contribution to the EU economy

€ 133.8 bn
Ryanair contribution to 

GDP
(FY25 data)

390,719

Spain

258,625
Italy

224,824

UK

173,944

Germany

84,981
Ireland

67,643France

422,556

Others

1.62 m
Ryanair contribution to 

employment
(FY25 data)

GDP (€ bn) (FY25) Workers engaged (FY25)
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As Europe’s largest airline, Ryanair is leading the way to 
sustainable aviation 

05. Environmental impact

Net zero emissions 
by 2050

35% Reduction in absolute scope 2 
emissions from 2022 to 2030

48g CO2 emissions target per 
passenger / km by 2031

50%
Reduction in absolute non-
fuel scope 3 emissions from 
2022 to 2030

12.5% Sustainable aviation fuel 
penetration by 2030

$ 62 bn Investment in greener aircraft

Ryanair’s climate goals
• Ryanair is committed to ensuring that its operations align with global 

efforts to mitigate the impacts of climate change.
• To this end, Ryanair has developed a comprehensive Climate Transition 

Plan that encompasses the pathway to net zero through fleet renewal and 
new technologies, promoting the scaling and use of sustainable aviation 
fuels, and prioritising action on climate change across our business.

Enablers and % of contribution to achieve Net Zero Emissions

34%

32%

24%

10%

Net zero 
by 2050

Increased use of 
sustainable aviation 
fuels (SAF)
• Increased access to 

SAF in future periods 
through MOUs with 
Shell, Repsol, OMV, 
Enilive, etc.

• 100% of flights out of 
Amsterdam powered 
by Neste SAF (40% 
blend) from April 2023

Technological and operational 
improvements
• Reduce CO2 emissions by 165,000 tonnes
• Took delivery of 37 Boeing 737-8200s (total of 98 

delivered)
• Signed an agreement to retrofit 409 Boeing 737-

800NGs with Scimitar winglets to make fuel 
savings of up to 1.5%

• Operated 77% of flights on Single Engine Taxi In 
and used the Continuous Descent Approach on 
almost 80% of flights

Carbon offsetting 
and other economic 
measures
• Extended partnership 

with Portuguese 
reforestation partner 
(i.e. Renature 
Monchique)

Single European Sky initiative
• EU-wide petition calling on the 

EU to protect overflights in the 
event of ATC strike action

Source: Ryanair – “Aviation with purpose” report
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Ryanair aims to achieve net zero emissions by 2050

Net zero
emissions by 2050

48g
CO2 emissions target per 
passenger/km by 2031

12.5%
sustainable aviation fuel 
penetration by 2030

35%
reduction in absolute scope 2 
emissions from 2022 to 2030

50%
reduction in absolute non-
fuel scope 3 emissions 
from 2022 to 2030

$ 62 bn
investment in greener aircraft

Four Key Pathways for Achieving Net Zero Emissions

Increased use of sustainable aviation fuel (SAF)

Technological and operational improvements

Carbon offsetting and other economic measures

Single European Sky initiative

Ryanair’s Climate Goals

34%

32%

24%

10%

Note: The above percentages reflect the planned contribution of the relevant pathway to Ryanair’s total 
emissions reduction target

Source: Ryanair, Aviation With Purpose 2024 Sustainability Report; Ryanair Corporate Website

05. Environmental impact
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Ryanair has committed to achieving 12.5% SAF usage by 2030

80%
access to the 
2030 target 
secured 
through MOUs 
as of FY2025

12.5%
2.5x the 5% target set by the 

European Commission for 2030

SAF penetration target by 2030

5 SAF MOUs signed

In 2023, Ryanair entered into a strategic agreement 
with Repsol for the latter to supply up to 155,000 tonnes 
of SAF between 2025 and 2030. This partnership supports 
Ryanair’s goal of achieving 12.5% SAF use by 2030 and 
will eliminate approximately 490,000 tonnes of CO₂.

First SAF 
Uplift

During the year, Ryanair also signed an agreement with 
Enilive to secure up to 100,000 tonnes of SAF to fuel 
flights in Italy from 2025 to 2030.

Agreement 
with Enilive

Ryanair is committed to supporting the Ryanair Sustainable 
Aviation Research Centre, set up at Trinity College Dublin 
(TCD) in 2021, for a further five years (up to 2030). Ryanair 
will make a further € 2.5 m donation (€ 4 m in total) to 
fund the centre.

SAF 
Research

FY25 Updates

Notes: 1. Enilive has been included in the list of MOUs signed based on updated information from the FY24 Annual Report; 2. 80% refers to the amount of SAF to which access has been secured based on the current MOUs and 
not the amount that has actually been procured; 3. MOU = memorandum of understanding
Source: Ryanair, Aviation With Purpose 2024 Sustainability Report; Ryanair Corporate Website; Ryanair Investor Report April 2024; ReFuelEU Aviation initiative

05. Environmental impact
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The GDP impacts calculated in the report have been 
estimated in GVA terms

GDP as a measure of wealth generation
Methodology Appendix

GDP is the most appropriate macroeconomic measure of the economic wealth generated by a country. To measure the wealth generated by companies 
or sectors, Gross Value Added (GVA) is used as an indicator equivalent to GDP.

• Revenue is a valid indicator of the relative size of a company but does 
not really reflect the economic value generated by it.

• In order to accurately measure the economic value generated, GVA is 
used, which represents the difference between the value of the goods 
and services sold by a company (revenue) and those used for 
intermediate consumption in its production process.

• There are 3 methods for calculating GVA and GDP, with the income 
method being used for this study.

Why use GDP as a benchmark?

Income approach

Income generated 
by factors of 
production

+ Employee remuneration

+ Gross operating surplus

= Gross Value Added (GVA)
+ Net taxes on production

= Gross Domestic Product (GDP)

Illustration of revenue breakdown

Personnel expenses

EBITDA

Intermediate consumption

Revenue

GVA: 
Direct Impact

To update the data for FY25 regarding the contribution in terms of GDP and Workers Engaged, the results of the FY23 socio-economic impact report have been employed, projecting them according to the percentage differences in the inputs that feed the input-output model based on the EU27 
economic IO tables.
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Estimation of direct impact
Methodology Appendix

Ryanair's direct contribution to Europe's Gross Domestic Product (GDP) has been estimated using the Gross Value Added (GVA) as a reference. GVA 
is a macroeconomic indicator that measures the generation of wealth in various industries, and which only differs from GDP in that it does not include 
taxes on products.
In general terms, the impacts on GDP have been estimated by reference to the “income approach” to calculating GDP, which aggregates the income 
generated by factors of production in the economy. Specifically, directly generated GDP is the result of the sum of employee remuneration (personnel 
expenses) and the gross operating surplus (EBITDA) generated by Ryanair.
This Gross Value Added has been estimated on the basis of Ryanair's global income statement and then adjusted to EU27 by multiplying the total GVA 
by the % revenue share attributable to EU27 for Ryanair. The ratio of the total number of Ryanair passengers flying to/from EU27 with respect to the 
total number of Ryanair passengers (globally) in 2025 has been used as a proxy for this. This multiplication gives us the total direct expenditure for 
Ryanair in EU27.

In the case of employment, the direct impact is the number of engaged workers associated with Ryanair’s operations in EU27 in FY25, which runs 
from April 2024 to March 2025.

Employee 
remuneration

Gross operating 
surplus GVA

To update the data for FY25 regarding the contribution in terms of GDP and Workers Engaged, the results of the FY23 socio-economic impact report have been employed, projecting them according to the percentage differences in the inputs that feed the input-output model based on the EU27 
economic IO tables.
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Estimation of indirect and induced impact
Methodology Appendix

The estimation of indirect and induced impacts on both Gross Domestic Product (GDP) and employment is based on the weights allotted to the key 
sectors that are identified as relevant for Ryanair’s economic operations in EU27. These weights are based on the knowledge of Ryanair’s aviation 
value chain operations.
Indirect and induced impacts have been estimated using Ryanair's expenditure in EU27 as input data fed into the economic input-output tables for 
EU27. The flowchart below shows the process for calculating the estimate:

Expenses broken down into 
key sectors which are relevant 

to Ryanair’s operations:

01
Breakdown of 
expenses by 
sector

Hospitality

Retail

Professional activities

Finance and 
insurance

Aviation 
manufacturing

National accounts sectors 
grouped to match the key 

sectors identified, e.g.:

02
Grouping of 
national accounts 
sectors 

Legal and accounting 
services

Architecture and engineering

Professional Activities

Scientific R&D services

Advertising and market 
research

Input-output multipliers

03
Calculation of 
sectoral multipliers; 
application to 
expenses

Σ € 1.xxx

Σ € 1.xxx

Σ € 1.xxx

Σ € 1.xxx

Σ € 1.xxx

Company’s socio-economic impact 

04
Quantification of 
impacts on GDP 
and employment

Total GDP impact

Total employment 
impact

30%

20%

10%

10%

5%
Σ € 1.xxx

To update the data for FY25 regarding the contribution in terms of GDP and Workers Engaged, the results of the FY23 socio-economic impact report have been employed, projecting them according to the percentage differences in the inputs that feed the input-output model based on the EU27 
economic IO tables.
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The input-output model
Methodology Appendix

Direct effects measure the immediate impact that Ryanair's activities generate on employment and 
wealth or added value, and which directly influence the population and the national economy.

Induced effects refer to the impact on the economy due to household spending resulting from 
direct and indirect activities. For example, employees in the chain spend their wages on goods and 
services such as food, housing, entertainment, etc. This spending in turn generates employment 
and income in those other industries or sectors.

Induced effects

Direct effects

Ryanair's aggregate socio-
economic impact is the result of 
the sum of the different effects 
(direct, indirect and induced) that 
are produced by its activities.
This impact shows the 
contribution to society and the 
country’s economy.

Aggregate socio-
economic impact

*The direct, indirect and induced effects and, therefore, the aggregate socio-economic impact, have been calculated based on the latest available data published by 
the European Commission in 2025 (Input-Output Tables 2020)

Indirect effects arise from demand for services or products from related sectors, such as the use of 
services or fuel supply. This demand contributes to overall economic development, amplifying 
Ryanair's multiplier impact.

Indirect effects

To update the data for FY25 regarding the contribution in terms of GDP and Workers Engaged, the results of the FY23 socio-economic impact report have been employed, projecting them according to the percentage differences in the inputs that feed the input-output model based on the EU27 
economic IO tables.
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Method for estimating Ryanair’s impact on the economic 
dynamics of mobility

Methodology Appendix

01
Objective: To calculate the total 
direct addition to national Gross 
Domestic Product (GDP) by the 
economic dynamics of mobility in 
the country.

Methodology: We referred to data 
from the respective national 
statistical institutes, as well as the 
European Commission, to obtain 
the direct economic value added 
by the economic dynamics of 
mobility in the country. In doing so, 
we include only the direct impact 
and exclude any indirect and 
induced impacts since these will 
be incorporated via the input-
output model.

Output: The total direct GDP 
contribution of the economic 
dynamics of mobility (€m).

Total direct contribution 

of the economic 

dynamics of mobility
04

Objective: To calculate the total 
catalytic induced economic impact 
(direct + indirect + induced) of 
Ryanair in the country.

Methodology: We took the output 
obtained in step 3 and input this 
into the economic input-output 
model for the country in question 
to obtain the indirect and induced 
impact on the economic dynamics 
of mobility attributable to Ryanair.

Output: Ryanair’s total impact on 
mobility-related economic activity, 
i.e. the amount of connectivity 
gross domestic product which is 
attributable to Ryanair’s 
operations in the economy (€m).

Total impact through 

input-output model02
Objective: To isolate the portion 
of the mobility GDP that can be 
attributed to the aviation sector.

Methodology: We obtained data 
on the modes of transport used by 
international and domestic 
travellers arriving in the country of 
destination and determined the % 
of travellers arriving by air as 
opposed to other modes of 
transport.
We then multiplied the output in 
step 1 by this % share.

Output: The GDP attributable to 
the aviation sector within mobility 
i.e. the aviation sector’s direct 
impact on mobility-related 
economic activity (€m).

Contribution 

attributable to aviation 03
Objective: To isolate Ryanair’s 
impact within the aviation sector’s 
contribution to mobility-related 
economic activity.

Methodology: We obtained the 
market share held by Ryanair in 
the aviation industry in the country 
in question. We then multiplied this 
% market share by the output in 
step 2.

Output: This figure represents 
Ryanair’s direct impact on 
mobility-related economic activity, 
i.e. the amount of connectivity 
gross domestic product which is 
directly attributable to Ryanair’s 
operations in the economy (€m).

Contribution 

attributable to Ryanair

To update the data for FY25 regarding the contribution in terms of GDP and Workers Engaged, the results of the FY23 socio-economic impact report have been employed, projecting them according to the percentage differences in the inputs that feed the input-output model based on the EU27 
economic IO tables.
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